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The issue of homelessness was
bought into sharp focus for a group
that slept outside overnight with
nothingbut cardboard, a sleeping bag
and pillows for comfort.

The group slept outside at Sturmer
Garden Centre from Friday night to
Saturday morning in order to raise
money for REACH OOE:EEJ\
Projects in Haverhill ang the work it
does to help beople in neeq.

Called The Big Garden Centre
Sleepout it Was -organised by the
garden centre’s Co-owner, Angela
Andrea and raised nearly £3,000 to
help People in crisis, those at risk of
losing their home and thoge already
homeless,

The issue ig one that Katie
Chappeli, REACH’s head of fund-
raising (and one of those that slept
out) said has become all too familiar
inrecent times.

After thanking Angela and aJj the
volunteers for their Support, Katie
said: “In the bast seven monthg we
have helped 20 homelesg beople and
32 sofa surfers,

“Wejust want tomake surenobody
else finds themselves in that position
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All sleepers reported
the experience,
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Contact centre
scores well in
caller checks

A mystery shopper exercige at South
Cambridgeshire District Council’s
customer contact centre found 9g per
cent of advisors answered enquirjes
to a high standard,

Conducted byan independent team
of 16 researchers, the exercise
involved 4gg calls made at various
times of day and acrosg the week — at
the council’s busiest time of year.

The calls tested the centre’s
responsiveness, bwommmmmozm:m? and
knowledge 4cross a range of services
and the resylts show:

* The centre achieved an average
customer satisfaction score of 81 per
cent across aij Service areas. This
compares to a benchmark score of 68
Per cent amongst other councils,

* It earned a Net Promoter Score of
+43, above other councils’ scores,
E&oma:mv customers are likely to
recommend the service to others,

* Every advisor gave their name to
the customer and nearly every call
was classed as ‘jargon free’.

* Customer service advisors were
consistently Praised for their
Doliteness, U&@mﬁbmmm, and ability to
resolve querieg effectively. .

* The centre demonstrated strong
knowledge across diverse service
areas, including council  tax,
recycling and waste, and hoaine



